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If you own a brick-and-mortar business, you
already know the drill.

You open your doors every day ready to serve

your customers, and before you know it, the

day is gone. You’ve helped customers,

managed staff, answered calls, handled

inventory, and maybe even fixed the leaky

faucet in the back — all while trying to keep e

the place running smoothly. WE LC OME

But here’s the problem: while you’ve been

busy running your business, your competitors

— both down the street and online — have been quietly pulling ahead in
marketing. They’re showing up higher in Google searches, filling their
social feeds with polished posts, sending emails that bring customers back,
and running promotions that seem to always hit at the right time. It's not
because they’re smarter or working harder. It's because they have help.

Until recently, that kind of help was expensive. You needed a marketing
team or at least a part-time specialist to create blog posts, manage social
media, write email campaigns, and respond to reviews. Now, that same
level of marketing firepower is available to you — instantly — for a fraction
of the cost. And it comes in the form of something you’ve probably heard
about but might not have tried yet: Al.

I’'m not talking about the complicated, “only a tech wizard can use it” kind of
Al. I'm talking about ChatGPT 5 — the latest, most powerful version of a
tool that can write, brainstorm, and create for you in seconds. It's not here
to replace you. It's here to give you the superpowers of a big business

4

> =D)86 €27 C W.S7C

$ o <L 8L LT TL 9> |

ey
f o,

@)
:-‘)

\\Q
J|
e |
4
\ |
02

L

T

‘

e

N2~

g
( —

Pj;__j’




- —— MAIN
JMQ ST%EET

without losing the charm, personality, and community connection that
makes people love shopping with you in the first place.

Imagine having a marketing assistant who works 24/7, never needs a
paycheck, and can handle almost any creative task you throw at them.
Need a blog post that makes your business the top choice in town? Done.
Want a month’s worth of social media posts tailored to your local audience?
Easy. Need to reply to customer reviews in a warm, professional way while
you’re busy behind the counter? Finished before your next customer walks
in.

The truth is, Al doesn’t make your business less personal — it makes it
more personal. That's because you can spend less time wrestling with
marketing and more time doing the things that only you can do: shaking
hands, remembering names, making connections, and delivering an
experience your customers can’t get anywhere else.

This guide is designed to make that shift happen. Inside, you'll find ten
ready-to-use prompts built for Main Street businesses just like yours. These
aren’t generic “post more on social media” tips. They’re practical, specific,
and proven to work in the real world. You don’t have to be tech-savvy, and
you don’t have to spend hours figuring things out. All you have to do is
copy the prompt, paste it into ChatGPT 5, and tell it a few details about
your business. The Al will do the rest.

Think of this as your playbook for attracting new customers, keeping
regulars coming back, and making your day-to-day marketing faster and
easier than you ever thought possible. Whether you run a coffee shop, a
salon, a gym, a boutique, or a family-owned repair shop, there’s a way to
use these prompts to bring in more business.

Here’s the best part — once you try it, you'll start to see the possibilities
everywhere. You'll realize you can turn one prompt into a week’s worth of
marketing material. You’ll see how easy it is to stand out online. And you'll
start noticing more customers walking through your door because you're

@mﬁwmg@mw 53@ %}@m,/
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showing up in all the right places, at all the right times, with all the right
messages.

presence. With Al, you can take those strengths and multiply them. That’s
what this guide is about. And by the time you’re done reading it, you'll not
only believe you can compete with the big players — you’ll know exactly
how to do it.
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If you’ve never used ChatGPT before, let’s clear something up right away
— you don’t need to be a tech person to make this work. You don’t need to
learn coding, you don’t need to understand how Al works in the
background, and you don’t need to spend hours figuring it out.

If you can send a text or write an email, you can use ChatGPT.

Think of it like a conversation. You ask a question or give an instruction,
and it answers. The only difference is that instead of just spitting out
random facts, ChatGPT can create things for you — marketing campaigns,
social posts, emails, menus, flyers, even training scripts for your staff. It's
like talking to a super-smart assistant who already understands marketing
and can work at lightning speed.

0O 6 06 0 ©o 0 06 0o 6 © 0o © 0o 0O 6 O O © 6 © 0 0 ©o 0 © 0O O © O © O O o O O O O © o0 o

Getting Access

You can use ChatGPT 5 by signing up at OpenAl’s website or through the
ChatGPT app on your phone. If you already have an account, great — just
make sure you're using the paid version that includes the latest model
(ChatGPT 5 at the time of this guide). The free version is fine for basic
ideas, but the paid version is faster, more accurate, and can handle more
complex instructions.

0O 06 © 0 ©o 0 6 ©o 0 © 0 ©0 ©o 0O ©6 © © © 6 © O O © 0 © 0 ©6 o 0 © O 0 o 0O 0 O O © o o

Your First Conversation

When you open ChatGPT, you'll see a blank chat window. That’s your
space to type in anything you want it to do. The magic is in giving it clear,
specific instructions.

Here’s what | mean:

Y Vague: “Write me a post.”
"4 Specific: “Write a 200-word Facebook post for my coffee shop in

ur ‘“‘M \w@Mzg@% Tw”’@ﬁ@ VG—SU«W\\&W@#{{;@
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https://chat.openai.com/

Springfield, Missouri, announcing a new seasonal pumpkin latte. Make it
friendly, mention our downtown location, and add three relevant hashtags.”

The second example gives ChatGPT exactly what it needs to give you a
ready-to-use post.

Why Specificity Wins

Al works best when you give it context. The more it knows about your
business, your audience, and your goals, the better the results will be. This
is why the prompts in this guide are written with placeholders like [YOUR
BUSINESS TYPE] and [YOUR CITY]. When you replace those with your

actual details, you’re giving ChatGPT the context it needs to make the
result sound like it came directly from you.

0O 06 © 0 ©o 0 6 ©o 0 © 0 ©0 ©o 0O ©6 © © © 6 © O O © 0 © 0 ©6 o 0 © O 0 o 0O 0 O O © o o

Tweak, Don’t Start Over

One of the best features of ChatGPT is that you can refine its work
instantly. If it gives you something that is almost right but not quite, just tell

“Make this shorter.”
“Add more humor.”
“Write this in a warmer tone.”

“Give me three variations to choose from.”

You don’t have to start over — just nudge it in the direction you want.

R L L RN (X

Page 9




Keeping It Personal

Here’s something important: the most successful business owners using Al
aren’t the ones who just copy and paste whatever the Al gives them. They
take the Al's work and add their own touch — a phrase they like to use, a
reference only locals will get, or a detail that feels authentic to their
business.

That’'s what makes the difference between marketing that looks
“Al-generated” and marketing that feels like you.

LG N
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What’s Next

Now that you know how to access ChatGPT, how to talk to it, and how to
get results that fit your business, you're ready for the real fun — the
prompts.
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In the next chapter, we'll start with a powerful one: a way to make sure your
business shows up when locals are searching online for exactly what you
offer. It's how you stop being invisible on Google and start being the first
choice in your town.
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Chapter 3:
Prompt #1: Local SEO Blog
Post Generator
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Be the business people find first when they search online.

Imagine someone in your town is searching online for exactly what you sell.
They type “best bakery near me” or “affordable haircuts in Springfield” into
Google.

Now picture this: your business pops up first. Not a national chain, not a
competitor across town, but you. They click, they read, they decide, and
the next thing you know, they’re walking through your door.

That’s the power of Local SEO (Search Engine Optimization) — and Al
makes it easier than ever to win at it.

LG N
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Why This Works

)

Google rewards businesses that consistently put out useful,
location-specific content. That means blog posts, articles, and updates that
mention your city, your services, and topics your customers care about.
The problem? Writing those posts takes time — and if you're not a writer,
it's one more task you push to the bottom of your list.

3 (/"'"‘-{-:\\
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ChatGPT 5 solves that in minutes. All you have to do is give it the right
instructions, and it will write an SEO-friendly, locally focused blog post
that’s ready to publish.

0O 06 © 0 ©o 0 6 ©o 0 © 0 ©0 ©o 0O ©6 © © © 6 © O O © 0 © 0 ©6 o 0 © O 0 o 0O 0 O O © o o

Your Copy & Paste Prompt

(Replace the placeholders with your details before pasting into ChatGPT
5.)

You are an expert in local SEO content writing. Write a
700-word blog post for a [YOUR BUSINESS TYPE] located
in [YOUR CITY, STATE]. The post should target customers
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who are searching for [MAIN SERVICE/PRODUCT] in the
local area. Include at least 3 references to local

a friendly call-to-action inviting readers to visit in
person.

\\Q
landmarks, events, or community features, and end with
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Al in Action — Example

‘

Business Type: Family-owned bakery
City: Springfield, Missouri
Main Service/Product: Custom cakes

e

Result (excerpt):

Y

Springfield has no shortage of sweet spots, but if you’re looking
for a custom cake that’s as memorable as the occasion, look no
further than our bakery right in the heart of downtown. Just a
short walk from Park Central Square, we’ve been creating edible
art for weddings, birthdays, and celebrations of all kinds for over
15 years.

g
( —

Whether you’re cheering on the Cardinals at Hammons Field or
spending the day at the Wonders of Wildlife Museum, there’s
always something worth celebrating — and we believe every
celebration deserves a cake made just for you.

This isn’t just fluffy marketing copy — it's exactly the kind of content Google
loves: relevant keywords, local references, and a clear call-to-action.

22




What to Do Next

1. Run the Prompt — Paste it into ChatGPT 5, customize your details,
and generate your first post.

2. Tweak for Personality — Add your own stories, customer shoutouts,
or inside jokes your locals will get.

. Publish on Your Website — Post it as a blog article, but also share
it on social media and link to it in your Google Business Profile.

. Repeat Monthly — The more high-quality local content you post, the
stronger your search presence becomes.

0O 06 © 0 ©o 0 6 ©o 0 © 0 ©0 ©o 0O ©6 © © © 6 © O O © 0 © 0 ©6 o 0 © O 0 o 0O 0 O O © o o

Main Street Pro Tip:
» Use this prompt for multiple products or services you offer. For

&

example, a coffee shop could run it once for “latte art classes” and again for
“locally roasted beans.” Each post strengthens your online presence for
different keywords.

0O 06 © 0 ©o 0 6 ©o 0 © 0 ©0 ©o 0O ©6 © © © 6 © O O © 0 © 0 ©6 o 0 © O 0 o 0O 0 O O © o o

Next up, we'll keep building your marketing machine with Prompt #2:
Social Media Content Calendar for Local Engagement — the fastest
way to fill your social feeds with posts that get likes, shares, and, most
importantly, customers in the door.
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Chapter 4:
Prompt #2: Social Media
Content Calendar for Local
Engagement




Never run out of ideas — and never post “just to post” again.

Let’s be honest: social media can feel like a hungry monster.

It always wants more — more posts, more photos, more videos, more
engagement. And when you’re busy actually running your business, it's
hard to keep feeding it.

The result? You post a few times in a week, then nothing for a month. Or
you throw up a last-minute photo of your product with a “Stop by today!”
caption because you feel guilty for not posting.

Here’s the thing — your customers are scrolling every single day. They're
seeing posts from other businesses, other brands, and other people they
might buy from. If you're not showing up regularly, you're invisible.

The good news? ChatGPT 5 can hand you 30 days of engaging, locally
tailored content ideas in one go — complete with captions, hashtags,
and even photo suggestions. You can batch it, schedule it, and stop
worrying about what to post next.

0O © 0 ¢ © 06 0 © 0 © 0 0 o 0 © ©O © © o0 © 0 © © 0 © 0 0 o ©0 © © 0 o 0 © O O o o o

Why This Works

Social media is all about staying top of mind. If people in your community
see you consistently, they’re more likely to think of you the next time they
need what you sell. The challenge is keeping it fresh and relevant.

By telling ChatGPT your business type, location, and audience, you can
generate a month’s worth of post ideas that:

e Tie into local events and holidays.
e Highlight your products or services without feeling “salesy.”

e Spark engagement by encouraging comments, shares, and likes.

R L L RN (X
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Your Copy & Paste Prompt

(Replace the placeholders with your details before pasting into ChatGPT
5.)

You are a social media strategist for small, local
businesses. Create a 30-day social media content
calendar for a [YOUR BUSINESS TYPE] in [YOUR CITY].
Include post captions, suggested images or videos, and
hashtags that will appeal to the local community. Make
sure at least 25% of the posts tie into local events,
holidays, or traditions. Vary the post types to include
product highlights, behind-the-scenes content, customer
spotlights, and community involvement.

N2 AL
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Al in Action — Example

Sy

Business Type: Independent coffee shop
City: Asheville, North Carolina
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Result (sample week):

e Monday: Behind-the-scenes video of our barista creating latte art.
Caption: “Mondays are better with a little love in your latte = @
#AshevilleCoffee #LatteArt #MondayMood”

233

e Tuesday: Photo of the front window decorated for fall. Caption: “The
leaves are changing and so is our menu — have you tried our new
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Pumpkin Chai yet? #; #FalllnAsheville #PumpkinChai #LocalCafe”

Thursday: Customer spotlight photo. Caption: “Meet Sarah — she’s
been starting her mornings with us for 3 years straight. What’s your
go-to coffee order? #Coffee Community #AshevilleEats”

Saturday: Promotion for live music night. Caption: “Live music +
good coffee = the perfect Saturday night. Join us at 7pm! )/
#AshevilleLiveMusic #CoffeeVibes”

0O 06 © 0 ©o 0 6 ©o 0 © 0 ©0 ©o 0O ©6 © © © 6 © O O © 0 © 0 ©6 o 0 © O 0 o 0O 0 O O © o o

What to Do Next

1. Run the Prompt — Let ChatGPT 5 generate your 30-day calendar.

. Personalize It — Add real photos, real customer names, and specific
references your community will recognize.

. Batch Create & Schedule — Use a free tool like Facebook Creator
Studio or Later.com to schedule all posts for the month in one sitting.

. Engage — When people comment, reply. Social media is a
conversation, not a bulletin board.

0O o o o ©o 0o 0 o 0 © 0 0 0 0 © O © © ©6 © 0 O © 0 © 0 0 o © © © 0 0o ©0 o O O © o o

Main Street Pro Tip:
¢ Keep a folder on your phone for quick snapshots and videos. The more

4

real and local your visuals are, the better your posts will perform. Al can
write the captions, but your photos are what make them yours.

Up next, we're going to make sure your business shines where it really
matters — your online reviews. In Chapter 5, you'll learn how to use Al to
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Chapter 5:
Prompt #3: Google Business
Profile Review Reply Assistant
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Turn every review into free marketing.

Your online reviews are more than just feedback — they’re the digital
word-of-mouth that can make or break your business.

Think about it: when someone searches for a local business like yours, one
of the first things they see is your Google Business Profile. And right there,
front and center, are the reviews.

If they see a bunch of glowing comments with thoughtful, friendly
responses from the owner, they instantly think, “This place cares about its
customers.” If they see reviews that have gone unanswered — or worse,
defensive replies to negative ones — they might scroll right past you.

Here’s the thing: you can’t control what people write, but you can control
how you respond. And your responses are as much for future customers as
they are for the person who left the review. A great reply can turn a 4-star
comment into a reason for someone else to choose you. Even a bad review
can become a chance to show grace, professionalism, and a commitment
to making things right.

The challenge? Finding the right words quickly — especially if you get a lot
of reviews. That's where ChatGPT 5 comes in. With the right prompt, it can
write polished, personal, and brand-appropriate replies in seconds.

0O o o o0 ©o 0 0 © 0 © ©o © 0 0O © O © © 6 © O O O 0 © 0O O ©O O © O O o O 0o O O o o6 o

Why This Works

Review replies aren’t just good customer service — they’'re an SEO
booster. Google actually rewards active profiles that interact with
customers. And potential buyers often read your responses to see how you
handle both praise and criticism.

When you reply quickly and warmly, you:

R L L RN (X
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e Build trust with potential customers.
e Show your personality and professionalism.

e Turn negative experiences into positive impressions.
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Your Copy & Paste Prompt

(Replace the placeholders before pasting infto ChatGPT 5.)

You are a customer service copywriter. I will paste
customer reviews for my [YOUR BUSINESS TYPE] in [YOUR
CITY]. For each review, write a friendly, professional,
and brand-aligned response that thanks the customer,
addresses their points, and encourages them to visit
again. Keep responses under 100 words. If the review is
negative, respond with empathy, acknowledge the issue,
and invite the customer to contact us directly to make
it right.
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Al in Action — Example

Business Type: Family-owned ltalian restaurant
City: Austin, Texas

233

Positive Review: “The pasta was absolutely delicious, and the staff was so
friendly! Will definitely be coming back.”
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Al Reply: “Thank you so much for your kind words! We’re thrilled you
enjoyed the pasta and felt welcome here. We can'’t wait to serve you again
soon — maybe we’ll have a new special for you to try! =~

Negative Review: “The service was slow and my order wasn’t quite right.”

Al Reply: “We’re so sorry to hear about your experience. We always aim
for quick and accurate service, and it’s clear we fell short this time. Please
reach out to us directly so we can make it right — we’d love the chance to
welcome you back for a better visit.”

0O © 0 ¢ © 06 0 © 0 © 0 0 o 0 © ©O © © o0 © 0 © © 0 © 0 0 o ©0 © © 0 o 0 © O O o o o

What to Do Next

1. Copy Recent Reviews — Pull them from your Google Business
Profile, Yelp, or Facebook page.

2. Paste into ChatGPT 5 — Let the Al create polished, thoughtful
responses.

3. Tweak for Personal Touch — Mention the customer’s name or a
detail from their visit if possible.

4. Post Publicly — Keep your responses visible so future customers
can see how you interact.

0O o o o ©o 0o 0 o 0 © 0 0 0 0 © O © © ©6 © 0 O © 0 © 0 0 o © © © 0 0o ©0 o O O © o o

Main Street Pro Tip:

¢ Evenif you use Al, don’t sound like a robot. Small touches like “Hope
you enjoyed the game!” or “Thanks for braving the rain to visit us” make
your replies feel genuinely personal.

Coming up in Chapter 6, we'll look at how to team up with other local
businesses and events to grow your customer base without spending a
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Chapter 6:
Prompt #4: Local Event
Co-Marketing Ideas
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Grow your business by teaming up with your neighbors.

Main Street has always been about community.
When one shop succeeds, the whole block benefits — more foot traffic,
more buzz, more customers exploring everything your area has to offer.

That's why some of the smartest brick-and-mortar businesses don'’t just
market themselves — they partner with other local businesses and events
to create win-win promotions.

Think about it:

e A coffee shop teaming up with the bookstore next door for a “Latte +
Literature” afternoon.

e A fitness studio partnering with a smoothie bar for a “Post-Workout
Refuel” discount.

e A boutique joining forces with a local festival for an exclusive pop-up.

These kinds of collaborations get you in front of entirely new audiences —
without paying for ads — and they’re rooted in the kind of local goodwill
that big chains can’t fake.

The challenge is coming up with ideas that are fresh, fun, and worth talking
about. That's where ChatGPT 5 shines. With the right prompt, it can
brainstorm unique co-marketing concepts tailored to your business, your
location, and your local calendar.

[+] o o (] o o -] o o © o (-] (-] /] (] -] © o ] ° [+] -] o (] o o -] ] ] © o o o /] o (=] o © o (]

Why This Works

e New Audience Access: You get exposure to your partner’s loyal
customers.

R L L RN (X
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e Shared Costs: Split marketing efforts, event costs, or promotion
expenses.

e Community Connection: Builds goodwill and positions you as an
active part of the local scene.

Plus, collaboration often leads to new relationships, referrals, and future
opportunities.
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Your Copy & Paste Prompt
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(Replace the placeholders with your details before pasting into ChatGPT
5.)

SN

.

You are a marketing strategist specializing in local
partnerships. Suggest 10 creative co-marketing ideas
for a [YOUR BUSINESS TYPE] in [YOUR CITY] to
collaborate with other nearby businesses or local
events. For each idea, explain the partner type, the
promotion concept, and the benefit for both businesses.
Include at least 3 ideas tied to annual events or
seasonal activities in the area.
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Al in Action — Example

Business Type: Independent bookstore
City: Charleston, South Carolina
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1. “Coffee & Chapters” — Partner with a nearby café to offer a free
small coffee with any book purchase over $20. Customers discover
the café, café-goers discover your store.

. Historic Tour Bundle — Work with a local walking tour company to
create a “History & Literature” package: tour + coupon for a
history-themed book.

. Festival Pop-Up — During the Charleston Wine + Food Festival, set
up an outdoor table featuring cookbooks and wine guides, while the

winery offers samples nearby.

. Back-to-School Story Hour — Collaborate with a children’s clothing
shop to host a reading and craft day for families.
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What to Do Next

1. Run the Prompt — Generate 10-15 partnership ideas specific to
your town and industry.

. Pick 2-3 Favorites — Choose the ones that are easiest to execute
and most likely to attract your ideal customer.

. Reach Out — Contact the business or event organizer. Keep it
simple: “I have an idea for something that could benefit both of us —

can | tell you more?”

. Promote Together — Share costs and exposure by posting across
both audiences’ social media, email lists, and in-store signage.
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Main Street Pro Tip:

« Always choose partners with similar brand values and target
audiences. A great match creates more than just a one-time boost — it can
turn into an ongoing referral pipeline.

In Chapter 7, we'll shift gears from attracting new customers to keeping the
ones you already have. You'll learn how to use Al to create a Customer
Appreciation Email Campaign that not only makes people feel valued but
also drives them right back through your door.
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Chapter 7:
Prompt #5: Customer
Appreciation Email Campaign
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Turn happy customers into loyal regulars.

New customers are exciting — but repeat customers are where the real
magic happens. They spend more, visit more often, and are far more likely
to refer friends and family. In fact, research shows it costs five times more
to get a new customer than it does to keep an existing one.

So why don’t more local businesses focus on customer appreciation?
Simple — they get busy. It's easy to forget that a quick “thank you” or a
small perk can be the difference between a one-time sale and a lifelong
customer.

That’s where Al can help. With the right prompt, ChatGPT 5 can whip up an
entire customer appreciation email series that feels warm, personal, and
perfectly tailored to your business — all in just a few minutes.

This isn’t about blasting generic coupons. It's about showing your
customers you notice them, value them, and want them to feel like part of
your business family.
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Why This Works

e Builds loyalty — People are more likely to return when they feel
appreciated.

Increases word-of-mouth — Happy customers talk, and they bring
friends.

Boosts sales — A thoughtful message often inspires another
purchase or visit.
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Your Copy & Paste Prompt

(Replace placeholders with your details before pasting into ChatGPT 5.)

pgsql
CopyEdit

You are an email marketing expert. Write a 3-email
series for a [YOUR BUSINESS TYPE] in [YOUR CITY] that
thanks past customers for their support, offers them an
exclusive perk, and invites them to come back within
the next 2 weeks. Keep the tone warm, personal, and
community-focused. Each email should be 150-206 words
and include a clear call-to-action.
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Al in Action — Example

Business Type: Family-owned florist
City: Boise, Idaho
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Sample Email 1:
Subject: “A little thank you from our family to yours =

Hi [First Name],

We just wanted to take a moment to say thank you for choosing
our flowers to brighten your special moments. Whether it was a
birthday bouquet or a “just because” arrangement, it means the
world to us that you trust us to be part of your life’s celebrations.
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As a token of our appreciation, we’'d love to offer you 10% off
your next order when you stop by in the next 2 weeks. Just
mention this email at checkout.

See you soon,
[Your Name]
[Your Shop Name]
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What to Do Next

1. Run the Prompt — Generate your 3-email series.

. Personalize It — Add specific customer stories or details if you have
them.

. Send in Sequence — Spread the emails over 7-10 days to stay
top-of-mind without feeling pushy.

. Track Results — See how many customers come back and what
they purchase.
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Main Street Pro Tip:
« Add a photo of yourself, your staff, or your store to the emails. People
connect more when they see a real face behind the message.
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In Chapter 8, we’ll build on this loyalty theme with the Seasonal
Promotion Brainstormer — a prompt that helps you create irresistible
offers tied to holidays, local events, and changes in the seasons, so you
never run out of reasons for customers to visit.
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Chapter 8:

Prompt #6: Seasonal
Promotion Brainstormer
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Give your customers a reason to visit — all year long.

Some businesses seem to always have something going on — a special,
an event, a buzz that keeps people walking through their doors. It's not an
accident. They’'ve mastered the art of tying their promotions to seasons,
holidays, and local happenings.

And here’s the secret: you can do the exact same thing without
spending weeks planning it out.

When you tap into what's already on your community’s calendar — from
major holidays to quirky local festivals — your marketing feels fresh, timely,
and relevant. Customers already have these dates in mind, so when your
business pops up with a seasonal offer, it's easier to grab their attention.

The problem for most business owners is coming up with ideas that feel
unique. After all, how many “Valentine’s Specials” can you run before it
feels repetitive? That's where ChatGPT 5 can turn you into a seasonal
marketing machine. In just a few seconds, it can hand you dozens of
themed promotion ideas that fit your business and your town perfectly.
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Why This Works

e Built-in relevance: You're meeting customers where they already
are mentally — thinking about the season or event.

e Sense of urgency: Seasonal offers have natural deadlines.

e Community connection: Tying into local events shows you’re part of
the local fabric.
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Your Copy & Paste Prompt

You are a creative marketing consultant. Generate 10
seasonal promotion ideas for a [YOUR BUSINESS TYPE] in
[YOUR CITY]. Each idea should tie into a specific
holiday, season, or local event, and include a

\\ J
(Replace the placeholders before pasting info ChatGPT 5.) . ?
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suggested headline, offer, and social media caption. D)j

L

T

Include a mix of major holidays, local traditions, and
offbeat events that fit the local culture.
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Al in Action — Example

Business Type: Independent ice cream shop
City: Madison, Wisconsin

Sample Ideas from Al:

g
( —

1. “Sundaes for Sweethearts” — Valentine’s Week Special
Offer: Buy one sundae, get one free.
Caption: “Love is sweet — and so is this deal! Share a sundae with
your sweetheart (or your best friend) this Valentine’s week.
#MadisonEats #ValentinesDay”

2. “March Madness Milkshakes”
Offer: $1 off any shake when you wear your favorite team’s colors.

Caption: “Show your team pride and score a sweet deal! &
#MadisonSports #MilkshakeMadness”

22

. “Dairy Days Delight” — Local Festival Tie-In
Offer: Limited-edition flavor inspired by the festival.




Caption: “Celebrate Dairy Days with a flavor that’s pure Wisconsin!
“= #MadisonEvents #LocalFlavors”
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What to Do Next

1. Run the Prompt — Generate your seasonal ideas.

. Pick a Mix — Choose 4—6 events to anchor your promotions for the
year.

LG N
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. Plan Ahead — Mark these on your calendar so you can prepare
marketing materials in advance.

)

. Promote Across Channels — Post on social, email your list, and put
up in-store signage.
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Main Street Pro Tip:
« Don’t forget “offbeat holidays” like National Donut Day or National

Small Business Saturday. These smaller events are social media gold and
often overlooked by competitors.
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Next up in Chapter 9, we're going to help you create something that keeps
customers coming back again and again — a VIP Club with a catchy name
and irresistible perks, built in minutes with Al.
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Chapter 9:
Prompt #7: VIP Club Naming &
Perks Creator
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Build a loyal following that keeps coming back.

Every business has its regulars — the customers who know your staff by
name, who bring their friends in, who are already sold before they even
walk through the door. These customers are gold. They don’t just buy more
often — they also do your marketing for you by raving about you to others.

Now imagine taking those loyal fans and making them feel even more
special.
That’s where a VIP Club comes in.

A well-crafted VIP or loyalty program gives your best customers a reason to
keep coming back, spending more, and telling more people about you. But
the real magic is in how you frame it. A generic “loyalty card” that just
says “Buy 10, Get 1 Free” isn’t exciting — it's expected.

What gets people talking is a creative name and perks that feel like
insider access.

You want them to feel like joining your VIP Club is a no-brainer — almost
like being part of a secret society (but one where the benefits are tasty
discounts, special invites, or first dibs on new products).

The challenge? Coming up with the right mix of branding and perks without
it sounding forced. That’'s where ChatGPT 5 can give you dozens of ideas
in seconds.
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Why This Works
e Increases frequency: Members have a reason to come back sooner.

e Builds exclusivity: People love feeling like they’re “in the know.”
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e Boosts word-of-mouth: Fun club names get mentioned in
conversations.

Your Copy & Paste Prompt
(Replace placeholders before pasting into ChatGPT 5.)

You are a branding specialist. Come up with 10 creative
names for a VIP loyalty program for a [YOUR BUSINESS
TYPE] in [YOUR CITY]. For each name, list 5 possible
perks or rewards that would keep members engaged and
returning regularly. Make the perks a mix of discounts,

N2 AL
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exclusive offers, early access, and fun experiences.
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Al in Action — Example

Sy

Business Type: Independent pizza restaurant
City: Portland, Oregon
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Sample Ideas from Al:

1. The Slice Society
Perks:

o Every 10th pizza free.

o Members-only monthly “secret pizza” flavor.
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o Early access to new menu items.
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o Birthday dessert on the house.

o Periority seating on Friday nights.

2. Crust Club

0 o o

Perks:
o 15% off dine-in on Mondays.
Invite-only pizza-making class once a quarter.
Double points during your birthday week.
Free garlic knots with every large pizza.

Exclusive merch (T-shirts, mugs).

o o 0 06 o 0 © 0 © © 0O © O © © 06 © O O 0 0 © 0 © o 0 © 0 0 o 0O O O O ©o o0 o

What to Do Next

1.

Run the Prompt — Generate your names and perks.

. Pick the Winner — Choose the name that feels most “you” and fits

your brand personality.

. Design the Details — Decide how customers join (free sign-up,

minimum purchase, etc.) and how perks are tracked.

. Promote It Everywhere — Train your staff to mention it at checkout,

add it to your website, and post about it regularly on social media.
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Main Street Pro Tip:
¢ People love to belong. Give members a small physical sign of

membership — a card, sticker, or keychain — so they feel like part of
something exclusive.
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In Chapter 10, we’re switching gears to your operations — starting with
how to use Al to create staff training scripts that make sure every
customer gets the same great experience, no matter who's working.
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Chapter 10:
Prompt #8: Staff Training
Script Writer
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Make sure every customer gets the same great experience — every time.

If you’ve been in business for more than a week, you know this truth:
Your customers’ experience depends on your team.

It doesn’t matter how amazing your product is or how great your location is
— if a customer is greeted with a shrug, gets the wrong order, or leaves
feeling unappreciated, chances are they won’t come back. And here’s the
kicker: in today’s world of online reviews, one bad experience can spread
faster than ever.

That’s why having clear, consistent staff training is so important. Every
team member should know exactly how to greet customers, handle
questions, upsell in a friendly way, and resolve issues. But let’s be real —
writing training scripts and manuals takes time you probably don’t have.

The good news? ChatGPT 5 can help you create easy-to-remember
training scripts tailored to your business, your values, and your customers
— in minutes. You can then use these scripts for onboarding new hires,
refreshing current staff, and keeping your customer experience consistent
no matter who'’s working.
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Why This Works

e Consistency: Every customer gets the same high-quality service.

e Confidence: Staff know exactly what to say and do in common
situations.

e Faster onboarding: New hires can start strong from day one.
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Your Copy & Paste Prompt
(Replace the placeholders before pasting info ChatGPT 5.)

You are a retail training expert. Create a simple,
easy-to-remember training script for staff at a [YOUR
BUSINESS TYPE] in [YOUR CITY]. Include greeting
customers, how to upsell products/services, and how to
handle common customer complaints. Keep it friendly and
in plain language so staff can remember it easily.
Break the script into sections for Greeting, Upselling,
and Problem-Solving.
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Al in Action — Example

Business Type: Independent bike shop
City: Denver, Colorado
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Sample Training Script (excerpt):

Greeting:
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“Hi there! Welcome to Rocky Ridge Cycles. What kind of riding
are you doing today?”

Upselling:

“Since you're getting that helmet, can | show you a pair of our
new padded gloves? They make longer rides way more
comfortable.”
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Problem-Solving:
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“I'm sorry that your tire went flat so quickly — that’s definitely not
the experience we want you to have. Let’s take a look right now
and get it fixed for you. No charge on this one.”
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What to Do Next

1. Run the Prompt — Generate your training script.

. Review & Adjust — Make sure it matches your brand voice and
values.

LG N

. Role-Play with Staff — Practice the script until it feels natural.

. Post in Staff Areas — Keep a printed copy somewhere team
members can review it quickly.
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Main Street Pro Tip:
¢ Scripts aren’t just for new hires — they’re great for refreshing even your
best employees on how you want customers treated.
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In Chapter 11, we’ll keep improving your operations by creating FAQs and
policies with Al. This not only saves you and your staff time but also
ensures customers get consistent, friendly answers whether they’re
in-store, on your website, or messaging you online.
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Save time, answer questions, and make life easier for you and your
customers.

If you've ever felt like a broken record answering the same customer
questions over and over — “What time do you open?” “Do you take
reservations?” “What'’s your return policy?” — you’re not alone.

These questions might seem small, but they add up. Every time you or your
staff has to stop what you’re doing to answer them, it pulls you away from
helping other customers or running the business. And if customers can’t
find answers quickly — especially online — there’s a real chance they’ll just
go somewhere else.

That’s why having a clear, friendly, and accessible FAQ (Frequently
Asked Questions) section is such a game changer. It saves you time,
sets clear expectations, and makes customers feel informed before they
ever step foot in your business.

The best part? You can use these FAQs everywhere:

e On your website.
e In your Google Business Profile.
e On printed handouts or signage in your store.

e In auto-reply emails or chat messages.

The only challenge? Writing them so they’re both helpful and on-brand.
That's where ChatGPT 5 makes it easy — it can create a polished,
customer-friendly FAQ list and store policies for you in minutes.

R L L RN (X

Page 48




=—rmome—rewm

e Fi [l ) e e ——

2792 7 >=98 SIREET $e <L 3o W X 7TXL 9 |

Why This Works

e Saves time: Customers can help themselves without calling or
asking in-store.

e Reduces confusion: Everyone gets the same clear, consistent
information.
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e Builds trust: A professional FAQ makes your business look
organized and customer-focused.
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Your Copy & Paste Prompt
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(Replace the placeholders before pasting info ChatGPT 5.)
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You are a customer communication expert. Write an FAQ
section for a [YOUR BUSINESS TYPE] in [YOUR CITY].
Include answers to the 16 most common customer
questions about hours, returns, pricing, and services.
Write in a friendly, approachable tone that makes
customers feel welcome. Include a short section at the
end for store policies written in plain language.
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Al in Action — Example

Business Type: Independent bookstore
City: Savannah, Georgia
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Sample FAQ (excerpt):
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Q: What are your hours?

We’re open Monday—Saturday from 9am—-7pm and Sunday from
10am-5pm.

Q: Do you take special orders?

Absolutely! If we don'’t have it in stock, we can usually get it in
3-5 business days.

Q: What’s your return policy?

LG N

We accept returns within 14 days of purchase with a receipt.
Books must be in new condition.

Store Policies (Plain Language):

e Be kind to our staff and other customers.
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e Food and drinks are fine, but please be careful around the books.

e Pets are welcome if they’re on a leash.
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What to Do Next

1. Run the Prompt — Let ChatGPT 5 create your FAQ and policies.

. Check for Accuracy — Make sure all hours, pricing, and policies are
correct.

. Add Personal Touches — Include details that show your personality
and values.
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4. Publish Everywhere — Website, Google profile, printed signs, and
even social media posts.
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Main Street Pro Tip:
+ Review your FAQs twice a year. As your services, hours, or policies

change, you'll want to keep them up to date so you don’t accidentally
frustrate customers with old info.
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In Chapter 12, we’ll wrap up the prompts section with a tool that helps you
actually listen to your customers — the Customer Feedback Survey
Creator. It's how you’ll discover exactly what’s working, what could be
better, and what new ideas your customers would love to see.
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Chapter 12:
Prompt #10: Customer
Feedback Survey Creator
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Learn exactly what your customers love — and what they wish you’d
improve.

Every business owner has blind spots.

You might think you know what your customers love most about your
business... until one day, you overhear them raving about something you
barely realized was important. Or worse — you find out about a frustrating
issue only after it's cost you repeat business.

That’'s why asking for feedback is so powerful. It gives you direct insight
into:

e What's working so well you should double down.
e What needs improvement before it drives customers away.

e \What new ideas people would actually be excited to see.

The tricky part? Getting people to respond. Customers are busy, and if your
survey feels too long, boring, or impersonal, it’s likely to get ignored.

That's where ChatGPT 5 can help. With the right prompt, it can create
short, clear, and engaging surveys that get honest answers — without
wasting your customers’ time. You can hand them out in-store, email them,
or even post them on social media with a link.
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Why This Works

e Shows you care: Asking for feedback tells customers their opinion
matters.

e Guides your decisions: Make changes based on real data, not just
guesses.
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e Boosts loyalty: People feel more connected to a business that
listens to them.
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Your Copy & Paste Prompt
(Replace the placeholders before pasting info ChatGPT 5.)

You are a market research specialist. Create a
5-question customer feedback survey for a [YOUR
BUSINESS TYPE] in [YOUR CITY]. Include a mix of
multiple-choice and open-ended questions that will
reveal what customers like most, what could be
improved, and what new products or services they'd like
to see. Keep the language friendly and easy to
understand.
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Al in Action — Example

Business Type: Local bakery
City: Kansas City, Missouri

Sample Survey:
1. How often do you visit our bakery?

e Once a week or more
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e A few times a month
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e Once a month or less

2. What'’s your favorite thing we offer?
(Open-ended)

3. How would you rate your last visit?

Excellent

Good

LG N
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Okay

Needs improvement

)

4. Is there anything you’d like us to add to our menu?
(Open-ended)
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5. Any other suggestions to help us improve?
(Open-ended)
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What to Do Next

1. Run the Prompt — Generate your survey in ChatGPT 5.

. Choose Your Format — Print it, email it, or make an online version
with Google Forms.

. Offer a Small Incentive — A discount or free item can increase
response rates.
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4. Review & Act — Look for patterns in responses and make changes
customers will notice.
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Main Street Pro Tip:
+ Always thank customers for their feedback — even if you can’t
implement their suggestions right away. Feeling heard goes a long way.

LG N

Now that we’ve covered all 10 Main Street Al prompts, you have a
complete toolkit to attract new customers, keep your regulars happy, and
run your business more efficiently — all with the help of ChatGPT 5.

)

In the next chapter, we’ll switch from prompts to real-world success
stories, showing you how businesses just like yours have used these exact
strategies to grow faster and stronger.
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Chapter 13:

Al in Action: Real Main Street
Wins
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Proof that Al isn’t just a tech trend — it’s a Main Street growth engine.

By now, you’ve seen how each of the 10 prompts in this guide can be used
in your business. But | don’t want you to just understand the theory — |
want you to see what it looks like when these strategies hit the real world.

The following stories are inspired by real results from brick-and-mortar
businesses that started small, tried Al for the first time, and quickly saw
measurable wins. None of these required fancy equipment, expensive
consultants, or months of trial and error. In most cases, they started seeing
results in days, not weeks.
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Case Study #1: The Bakery That

BAKERY Doubled Website Traffic in 3

Weeks

The Business:
Sweet & Simple, a family-owned bakery in
a mid-sized town.

The Challenge:

They had a decent amount of foot traffic

from locals, but their website was barely
getting 100 visitors a month. Online orders for cakes and catering were
slow.

The Al Solution:

Using Prompt #1: Local SEO Blog Post Generator, they began
publishing a locally focused blog post every week. Each one mentioned city
landmarks, seasonal events, and their specialty products.

The Result:
Within three weeks, their website traffic had doubled, with most of the new
visitors coming from Google searches. More importantly, they saw a 27%

4

B
fr o,

@)
:-‘)

\\Q
J|
e |
4
\ |
02

L

T

‘

e

Y

g
( —

22




= —————e——eeer e e
e ey
f o,

| (8225 2 e ad S REET YL XTI o |
increase in online cake orders because people searching “custom cakes
[city name]” were finding them first.

“I thought blogging was for big companies. Turns out, if you do it
the right way — and Al makes it easy — it’s just about telling your
story to your own town.”
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Case Study #2: The Salon That

Won Back 40% of Lapsed
SALON

= Customers

‘

e

The Business:
Shine Hair Co., a boutique hair salon in a
competitive urban neighborhood.

N2~

The Challenge:
They hadn’t kept in touch with past
customers, and many regulars had drifted

away to other salons.

g
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The Al Solution:

They used Prompt #5: Customer Appreciation Email Campaign to
create a warm, three-email series thanking clients for their past visits and
offering a small perk if they returned within two weeks.

The Result:

40% of the customers who received the email booked an appointment.
Many said they hadn’t left because they were unhappy — they’d just “fallen
out of the habit.” The email gave them a reason to come back.

Owner’s Quote:

Pj;__j’




‘I had no idea how many people just needed a little nudge. Those
three emails brought in over $3,000 in appointments in one
week.”
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Case Study #3: The Bike Shop

BIKE SHOP That Filled an I.Event to Capacity

The Business:
Pedal & Path, a local bike shop in a
tourist-heavy town.
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The Challenge:

They hosted occasional bike maintenance
classes, but turnout was inconsistent —
sometimes 20 people, sometimes only 3.
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The Al Solution:

Using Prompt #4: Local Event Co-Marketing Ideas, they partnered with
a nearby coffee shop for a “Bikes & Brews” Saturday morning event.
Attendees got a free coffee voucher with their class registration.

The Result:

The class sold out in 48 hours. Not only did the shop gain new customers,
but the coffee shop saw a spike in weekend sales — leading to an ongoing
monthly partnership.

Owner’s Quote:

“The Al didn't just give us an idea — it gave us the right idea for
our town. Now we've got a regular event that basically markets
itself.”
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Why These Wins Matter for You

These stories aren’t flukes — they’re proof that when you take smart,
locally targeted marketing ideas and make them easy to execute with Al,
you get results.

The best part? You can start with just one prompt from this guide, put it into
action, and be telling your own success story in a matter of weeks.
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In the next chapter, we'll build your Main Street Al Toolbelt — a set of free
or low-cost tools that work beautifully alongside ChatGPT 5 to make
implementing these prompts even faster and more effective.
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Free and low-cost tools to make your Al marketing even more powerful.

You've got the prompts. You've seen how real businesses are using them
to win. Now, let’s talk about how to make executing these ideas faster,
easier, and — let’s be honest — more fun.

The truth is, ChatGPT 5 can do a lot on its own. But when you pair it with
the right supporting tools, you can go from idea to fully polished, published
marketing piece in minutes. These are my top picks for brick-and-mortar
business owners who want pro-level results without hiring a full team.
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Tool #1: Canva
What It’s For: Turning Al-written copy into beautiful graphics.

e Use it for social media posts, flyers, posters, menus, and event
invites.

e Templates make design easy — just drop in the Al-generated text.

e Free version is great; Pro version unlocks even more templates and
brand Kits.

Pro Tip: Paste your ChatGPT captions into Canva designs that match your
brand colors. Schedule them directly to social media with Canva’s built-in
posting tool.
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Tool #2: Google Business Profile

What It’s For: Boosting your local search visibility.
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e Post your Al-generated blog excerpts, event updates, and promotions
here.

e Upload photos alongside posts — Google loves fresh visuals.

e Reply to reviews (Prompt #3 works perfectly here).

Pro Tip: Treat your Google Business Profile like a second social media
page — post at least once a week.
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Tool #3: Google Forms

What It’s For: Collecting customer feedback.

)
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e Use it to send out the Al-created surveys from Prompt #10.
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e Embed it on your website or link it from social media.

Pro Tip: Offer a small incentive for completing the survey, like a discount or
freebie, to boost response rates.
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Tool #4: Later.com

What It’s For: Scheduling your social media posts.

e Perfect for dropping in your 30-day content calendar from Prompt #2.

e Lets you batch-create posts and schedule them across Instagram,
Facebook, TikTok, and more.




Pro Tip: Dedicate one hour a month to loading up an entire month’s worth
of Al-written posts — then stop worrying about what to post daily.
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Tool #5: QR Code Generator

What It’s For: Bridging the gap between offline and online marketing.
e Link your QR code to a seasonal promotion, survey, menu, or VIP

club sign-up page.

e Print it on receipts, signage, or flyers.

Pro Tip: Update your QR code destination each season without reprinting
the code — most generators let you edit the link anytime.
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Why the Toolbelt Matters

The prompts in this guide give you the ideas and words you need. These
tools help you package, publish, and promote them in a way that gets
noticed. Best of all, every tool on this list is easy to use — even if
“tech-savvy” isn’t how you’d describe yourself.
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In the next chapter, we'll put it all together into a One-Week Main Street Al
Challenge, so you can start seeing results in just seven days — without
feeling overwhelmed.
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Chapter 15:

The 7-Day Main Street Al
Challenge
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Your one-week plan to put Al to work for your business — starting now.

You’ve got the tools. You’ve got the prompts. You've got the proof that this
works.
Now it’'s time to put it into action.

The fastest way to see results isn’t to overthink it — it’s to start small and
start now. That's why I've built this 7-Day Main Street Al Challenge. In just
one week, you’ll go from reading about Al to using it in your day-to-day
business.
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Day 1 — Choose Your First Prompt

Pick one prompt from this book that solves your most pressing need —
maybe it's attracting new customers, maybe it’s re-engaging past ones.
Copy it, paste it into ChatGPT 5, customize the details, and hit enter.
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Day 2 — Publish Something New

Take what you generated yesterday and put it out into the world. Post it on
your social media, your website, or your Google Business Profile. Don’t
worry about perfection — done beats perfect.
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Day 3 — Create a Quick Win

Run a second prompt that can bring fast results, like Prompt #5:
Customer Appreciation Email Campaign or Prompt #6: Seasonal
Promotion Brainstormer. Implement it immediately.
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Day 4 — Add Local Flavor

Revisit one of your Al-generated pieces and add personal touches —
photos of your store, customer names, local landmarks. Make it feel like
you.

0O © 0 ¢ © 06 0 © 0 © 0 0 o 0 © ©O © © o0 © 0 © © 0 © 0 0 o ©0 © © 0 o 0 © O O o o o

Day 5 — Plan Ahead

Use Prompt #2: Social Media Content Calendar to create your next 30
days of posts. Batch schedule them with Canva or Later.com so you’re not
posting on the fly.
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Day 6 — Listen to Your Customers

Run Prompt #10: Customer Feedback Survey Creator, then share it via
email, social, or in-store QR codes. Pay attention to what customers tell
you.
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Day 7 — Set Your Al Rhythm

Look at what worked best during the week and commit to using one or two
prompts every week. Consistency is where the magic happens.
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Remember This

You don'’t have to do it all at once. The beauty of Al is that it makes
marketing easier, faster, and more affordable — but it still works best when
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you take it one step at a time. Even one Al-powered action a week will put
you ahead of most of your competitors.

Your Next Step

If this book has you excited but you’re
thinking, “I love these ideas... but | don’t
have time to do it all myself,” that’s
exactly where we can help.

Our team specializes in helping Main
Street businesses like yours implement
these strategies — from running your Al
prompts to designing your graphics,
scheduling your posts, and managing
your digital marketing from start to finish.

Whether you need help with what's in T H E E N D
this guide or you’re ready to explore

other powerful marketing strategies,

we're here to make it happen.

. Contact us today at iQMarketers.com and let’s start turning these
ideas into real growth for your business. We’'ll handle the marketing so you
can focus on running the business you love.

You can also call us at 615 999-9179 Monday through Friday 9 AM to 5 PM
CST.
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